
 

 

Marketing Checklist:  
Building a Quiz 
That Converts 

 

   

 



 

Structuring Your Quiz 

If you’re thinking about (or working on) a quiz for your business to help generate new leads and 

collect valuable information, here are some tips for formatting it for maximum results. 

 

1. Tell people how long they should expect the quiz to 

take. 

On the page where you have your “Start Now” button, include a time estimate, so people know 

how much time they should expect to dedicate to the quiz (ex: Estimated 2 mins to complete). 

 

2. Show people how many questions they have left.  

Including a counter at the top of each page that says “Question 2 of 5” or the equivalent 

encourage people to complete the quiz rather than stopping halfway through. 
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3. Keep it to one question per page.  

If you have a bunch of questions on one page, that’s a survey not a quiz — and no one enjoys 

taking a survey. 

 

4. Ask (nicely) for their email at the end.  

Rather than asking for their email early on, ask after they’ve completed the questions, with a line 

like, “I have your results ready! Where should I send them?”  
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Building an Effective Results Page 

And, specifically for the results page... 

1. Include a graphic.  

You’ll want to be sure to include an attractive graphic announcing what “group” the person’s 

results say they’re part of.  

 

 

2. Use a strong headline.  

If the person shares their results online this is likely to be what their friends see first about your 

quiz… better make it good! 
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3. State the problems the person has, then provide good 

information about those issues or how to overcome 

them.  

This is the “useful” part of the quiz — it’s why they sat through the thing in the first place! Make 

sure to build trust by providing useful and/or insightful information. 

 

 

4. End with a strong next step.  

Present them with a possible cure to their problems or an option that helps them find out more 

information (a product, next touchpoint, or webinar, for example). 
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Next Steps 
 

Stop Wasting Your Marketing Dollars 

Get 100% clarity on where your leads come from,  

how they act, and how much your marketing is really worth. 

 

 

 

Start Your 14-Day Free Trial 

SegMetrics.io/signup/ 
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https://segmetrics.io/signup

